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b r a n d  g u i d e l i n e s



Cubert
o u r  n e w  l o g o

We wanted to create a symbol that reflects

not only a brand incubator but that also

demontrates building companies together

in a playful and fun environment.
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Cubert
t a g l i n e

Built to Scale; a short tagline that pairs well 

with Cuberts model and embodies Cubert as 

a company who builds products and brands 

with the consumer in mind.

b u i l t  t o  s c a l e



Cera
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typography
p r i m a r y  f o n t

Ashort tagline that pairs well with Cuberts model and 

embodies Cubert as a company who builds products 

and brands with the consumer in mind.

Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghi jklmnopqrstuvwxyz
0123456789!”§$%&/()=?’ ; :

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789!”§$%&/()=?’; :

Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghi jk lmnopqrstuvwxyz
0123456789!”§$%&/()=?’ ; :
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Color
p a l e t t e

Blue is the main colour in our new palette 

highlights stability in the corporate world. 

Blue also represents technology, control 

and innovation. Monochromatic tones 

(black, grey and white) were added to ensure 

coherence across all platforms. Bright and 

complimentary colours like purple and yellow 

will be used to bring content to life. 

Pantone
3265 C
CMYK
C 83 M 0 Y 42 K 0
RGB
R 000 G 196 B 179
Hex
00c4b3

Pantone
Black C
CMYK
C 70 M 67 Y 42 K 0
RGB
R 000 G 196 B 179
Hex
00c4b3

Pantone
7668 C
CMYK
C 67 M 59 Y 14 K 1
RGB
R 103 G 110 B 159
Hex
676e9f

Pantone
122 C
CMYK
C 0 M 17 Y 85 K 0
RGB
R 255 G 208 B 64
Hex
ffd040

Pantone
----
CMYK
C 8 M 6 Y 6 K 0
RGB
R 230 G 231 B 232
Hex
e6e7e8

Pantone
----
CMYK
C 0 M 0 Y 0 K 0
RGB
R 255 G 255 B 255
Hex
ffffff
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graphic
e l e m e n t s

All along, we knew that we wanted to create a 

brand that highlights and celebrates its innnovative 

skills, as well as its individual design personality.

Problem Solvers Strategic Curious Storytel lers Inclusive

Forward Thinkers Empowered Bold Growth Hackers Innovative

Inventive Excit ing Spontaneous Curators Inspir ing

Fun Playful l Current Game Changers Collaborative
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graphic
p a t t e r n s

The main element of the brand is a graphic 

combination of patterns that overlap each other; 

they represent the images and colors you might 

find on an palyground designer’s inspiration board, 

and also refer to the play of patterns, colors, light 

and shadows in a beautifully designed product.

These represent Cubert not only as a brand but also 

a culture. Each block is the graphic repesentation 

of words that defines Cubert as a company.
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Brand ReDesign
B R A N D  A S S E T S  D E S I G N
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Departments Identity



Departments Identity
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P A G E  1  

Departments
V I S U A L  I D E N I T Y T

A visual identity will be given to all 
departments and will me reflected 
on assets such as: businesscards, 
name tags, employee profiles, etc...

TITLE

F O U N D E R S M A R K E T I N G C R E A T I V E

P E R F O R M A N C E  M E D I A F I N A N C E A D M I N / H R

B R A N D  R E D E S I G N
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Stationery



Stationery

B U S I N E S S  H I G H L I G H T S

Bu
sin

es
s C

ar
ds
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B U S I N E S S  H I G H L I G H T S

Le
tt

er
he

ad



2020 | Confidential and Proprietary

P A G E  1 3

B R A N D  I N C U B AT O R 3 1 5  Q U E E N  S T  W  

T O R O N T O ,  O N

M 2 3 N  7 H 6

3 4 2 2  O L D  C A P I TA L  T R  S T E  1 7

W I L M I N G T O N ,  D E  

1 9 8 0 8 ,  U S A  

2 9  R U E  D U  P O N T

9 2 2 0 0  N E U I L LY - S U R - S E I N E

F R A N C E

T .  1 . 8 5 5 . 2 8 2 . 3 7 8 0

W.  c u b e r t . c o

B R A N D  I N C U B AT O R 3 1 5  Q U E E N  S T  W  

T O R O N T O ,  O N

M 2 3 N  7 H 6

3 4 2 2  O L D  C A P I TA L  T R  S T E  1 7

W I L M I N G T O N ,  D E  

1 9 8 0 8 ,  U S A  

2 9  R U E  D U  P O N T

9 2 2 0 0  N E U I L LY - S U R - S E I N E

F R A N C E

T .  1 . 8 5 5 . 2 8 2 . 3 7 8 0

W.  c u b e r t . c o

P R I N T E D / F O R M A L  L E T T E R H E A D G O O G L E  D O C S  T E M P L A T E

B R A N D  R E D E S I G N



B U S I N E S S  H I G H L I G H T S

En
ve

lo
pe



Marius Ronnov  |  Co-Founder

315 Queen St W, Toronto, ON M5T 1A5
m: +1 (647) 497-7946    e: asuarez@cubert.co

www.cubert.co

The content of this email is confidential and intended for the recipient specified in message only. It is strictly forbidden to share any part of this message with any third party, without a written 
consent of the sender. If you received this message by mistake, please reply to this message and follow with its deletion, so that we can ensure such a mistake does not occur in the future.

EMAIL SIGNATURE
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Social Media



Social Media
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Office Assets



Office Assets

La
ny

ar
d

Name
Employee ID



315 QUEEN



OFFICE NAME TAGS

Nick Skotidas
VP – Marketing

Kristina Gonzales
Sr. Manager – Performance Media

Andrea Suarez
Art Director – Creative



OFFICE MUGS




